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Software subscription service

GPRS/ 4G
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GPS

Fleet customers use our software to:

• Improve fuel economy

• Eliminate fraud and wastage

• Minimise carbon footprint

• Increase capacity

• Reduce overtime payments

• Manage risk



Subscription base growth
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282,922

Founded in 2001

Launched in France in 2010; USA in 2014 and Spain, Italy 

and Germany in 2018/2019

29,000 clients 283,000 vehicles under subscription

In-house owned and developed intellectual property
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FLEET SUBSCRIPTION BASE

Launched in France

Launched in USA
Floated on AIM

Launched in Spain
Queen’s Award for 

Innovation

Investors in Customers Gold
Launched in Italy and Germany

Investors in Customers Gold
Trustpilot 4.9/5 – Excellent 

London Stock Exchange Green 
Economy Mark

6 months’ growth: 30 June 2024
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Recurring revenue model
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Graph shows recurring revenue by cohort

High levels of repeat custom from existing customers as 

their fleets grow, which helps offset the effects of 

attrition

Inflationary price adjustment introduced in 2024

High customer “stickiness”, particularly with medium-

sized fleets
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KPIs

Fleet subscriptions (new units) 37,863  33,547 13%

Fleet subscription base (units) 289,922  251,787 12% 

Fleet attrition (annualised %) 14.0  13.5 -

2024 2023  Change

Fleet subscription base growth (£’m) 3 3.04  

Fleet customer base  28,586  26,337 8%

Fleet revenue (£’m) 2 16,052  14,456 11%
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1:  Annual change in average subscription price of the base expressed as a percentage of the average subscription price at the start of the period all measured in constant currency.
2:  Calculated at exchange rates applicable on 30 June 2024 and 2023, respectively
3:  Growth in subscription base value from 30 June 2023 to 30 June 2024. Calculated at constant currency rates

Change in ASP(%) 1 (1.3)  (4.6) -



Financial Overview

Total revenue 16,105  14,623 10.1%

Gross profit 11,146 10,146 9.9%

Gross margin 69.2 %  69.4 % 

Operating profit 2,714  2,415 12.4%

Operating margin 16.9%  16.5 % 

Adjusted EBITDA 2,732  2,689 1.6%

 H1 2024 H1 2023 Change 

Earnings per share - basic (p) 4.49  4.21 6.7%

Free cash flow (excluding acquisition) 1,094  1,382 -20.8%
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Values stated in £’000s unless otherwise stated. 

Earnings per share - diluted (p) 4.37  4.16 6.7%



UK/ EI
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151,477

Subscriptions

+ 6% + 7%

Good progress in subscription base

6% growth in recurring revenue

Further development of channels to market 
and recruitment planned for H2 2024

Increased focus on core business expected 
to boost UK growth
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New installations 

increased by 17% to 

15,786



France
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74,740

Subscriptions

+20% +22%

New installations 

comparable with 

2023

Excellent progress in revenue and 
subscription base

Customer base grew by 14%

All channels to market performing well, 
further investment in marketing and 
product development planned.
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USA
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28,843

Subscriptions

-2% -5%

New installations 

decreased by 17% 

to 3,144

Performance suffered from organisational 
changes made in 2022 and 2023

Sales enquiries now running at encouraging 
levels

Regeneration and rebuilding of channels 
progressing well with an expectation of 
improved performance in H2
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Spain, Italy, Germany
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Subscriptions

+53% +50%

New installations 

increased by 53% to 

7091

Excellent progress in revenue and 
subscription base

New subscriptions now back on a strong 
upward trajectory

Further investment planned in these 
promising markets
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Progress on 2024 objectives

1. Accelerate growth in customer base (underway)

2. Eliminate cost of Konetik (largely completed)

3. ARR to grow faster than overheads (achieved)

4. Channel effectiveness/balance in fleet markets (improved)

5. Manufacturing cost (scheduled for Q4)

6. User interface and mobile app enhancements (Q3 onwards)
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Net increase in customer base 
for each 6-month period since 
flotation

42% improvement 
in H1



Summary
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• Quartix has a strong, cash-generative business model with 
94% recurring subscription revenue 

• The company has a highly competitive product offering and 
has an excellent reputation for customer service. 

• Renewed focus on Quartix’s core business of vehicle 
telematics services is driving profitable growth in all 
markets

• Good outlook for the rest of the year

• The Board now believes it will moderately exceed market 
expectations for revenue and profit prior to release of 
Interim Results.
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